D&AD Student Awards 2013

Open Brief
Brief set by: Unilever

Deadline

Entries for this brief must be submitted
by Wednesday 20 March 2013.
Supporting objects must be received at
D&AD offices by Wednesday 27 March
2013.
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Exploit a brand’s power to make the world a better place.

Background

The Unilever Sustainable Living Plan was
set out in November 2010, in which they
committed to a ten-year journey towards
sustainable growth. Within the Plan,
Unilever takes responsibility not only

for direct operations, but for how their
suppliers, distributors and, most crucially,
their customers, use their brands. Go to
www.unilever.com/sustainable-living/ to
read the Plan in full.

Creative Challenge

Create a positive social or environmental
impact utilising the power of a Unilever
brand. Choose from one of the following:

« Lipton

+ Marmite
« Persil

- Simple

Develop your idea with a focus on one of
three objectives:

« Improving health and wellbeing
+ Reducing environmental impact
+ Enhancing livelihoods

You can take any approach to this brief;
whether it be in the form of a product,
service, experience, event, community
group, communication campaign...
Unilever are looking for any vehicle or
channel that can be used to make a
positive difference.

Considerations

+ Unilever are looking for something that
could feasibly be developed. You need
to show how the potential would be
realised, ie how it would be taken to
market through materials, production,
branding, advertising, marketing, etc.

+ Consider forming an interdisciplinary
collaboration to create a rounded
entry, incorporating design, marketing,
graphics, advertising, craft and
business studies.

« Your idea needs to relate directly
to your chosen brand’s values and
audiences.

Target Audience

Research your chosen brand’s target
audience by visiting their website and
other brand touch points.

Deliverables

Main deliverable: Upload a presentation
film of your work (max. 2 mins) or up to
eight images showing your solution.

Optional supporting material for
presentation film: Up to four images;
interactive work (websites, widgets,
apps, HTML, etc.); physical material
(prototypes, mockups, etc.); supporting
information (up to 400 characters).

Optional supporting material for images:
Interactive work (websites, widgets,
apps, HTML, etc.); physical material
(prototypes, mockups, etc.); supporting
information (up to 400 characters).

Keep any text on images to a minimum;
supporting information can be entered
online.

For full format specs and guidance, see
‘Formatting Your Entries’ on the next
page. Work in formats other than those
outlined will not be accepted.
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All entries must be submitted digitally via our entry site. The deadline is Wednesday 20 March 2013. The entry site
will be open from Monday 18 February. Certain briefs also allow you to send physical supporting material — this needs
to reach us by Wednesday 27 March.

Things you must do:

Stick to the formats and specs listed below, or your work won't be accepted.

Provide a title for your entry. This should be unique to your response, not simply the name of the brief. This can be
supplied online.

Make sure that your main deliverable(s) clearly, and effectively, present your idea and execution. Judges will view
these first, and then look at any supporting material if they wish.

Things not to do:

Don’t include your name, or the names of your teammates, tutors or college anywhere in your entered work, or in file
names. This is to ensure that work is judged anonymously and fairly. If names or credits are visible, or audible, in
any deliverables we may ask you to resubmit them, or we may remove them from the work ourselves.

The exception is the Make Your Mark brief.

Don’t submit video, image or audio deliverables via email, on data discs, contained in zip files, or hosted on
websites. These must be uploaded through the entry site.

URL deliverables are only accepted where the website itself is part of the entry.

Zip files are only accepted for interactive work, HTML, websites, widgets or apps.

PDFs are only accepted for the Copywriting Brief.

Accepted Formats

Videos

Presentation films (max. 2 minutes); executions of moving image work, TV ads, etc
Formats accepted: MPEG2 / MPEG4 and MOV
Maximum file size: 500mb

MPEG2 / MPEG4 and MOV

Region / Format Aspect Ratio | Resolution Frame Rate Bitrate File Format Codec

HD 1080p /1080i | 169 1920 x 1080 | 25-30 fps 15-25 Mbps MPEG2/MPEG4 or MOV H264 or MPEG2
PAL 4-3 720 x 576 25 fps 8-15 Mbps MPEG2/MPEG4 or MOV H264 or MPEG2
PAL 16-9 1024 x 576 25 fps 8-15 Mbps MPEG2/MPEG4 or MOV H264 or MPEG2
NTSC 4-3 720 x 480 30 fps 8-15 Mbps MPEG2/MPEG4 or MOV H264 or MPEG2
NTSC 16-9 1024 x 480 30 fps 8-15 Mbps MPEG2/MPEG4 or MOV H264 or MPEG2

Your media must come from an uncompressed format (eg Beta, MiniDV or DVCam).

Do not add a clock or slate at the start of your film.

Your file must be multiplexed with audio and video in one single file.
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Images

Image format: JPEG (PNG, GIF, and PDF files will not be accepted)
Image resolution: At least 300dpi
Colour mode: RGB
Minimum image size: 15cm on the longest axis
Maximum file size: 4mb
Image orientation: Images will be viewed on screen so landscape is preferred. However, portrait is fine too, if
that’s more appropriate.
Text in images: Keep any explanatory text in images to a minimum — supporting information should be entered
online.
If you are including text, use a clear font (eg Arial) at a decent size (at least 12pt). As a rule of thumb, it should
be easy to read if the image is viewed full-screen on an average laptop.

Interactive work

HTML, websites, widgets, apps, etc.

Interactive work must be Chrome compatible.

If the work is available online, submit as a URL.

If you are not able to host the work online, submit a ZIP folder containing all the necessary files:
+ When you complete the online entry form, you'll get an entry number.
Use this as the name for the zip folder itself, and at the start of file names for the root folder, index file, and
Flash or Shockwave files.
Submit websites in their entirety, as Chrome compatible HTML projects.
Submit Flash and Shockwave projects embedded in HTML.

Audio files

Executions of radio ads, etc.
File format: MP3, Sample size: 16-bit, Sample rate: 44100khz, Maximum file size: 10mb
File extension must read .mp3
Do not include audio introductions or presentations

Physical work

Prototypes mock-ups, 3D models.
Physical work is only accepted as supporting material, and only if specified by the brief.
All entries will initially be judged online to produce a long-list for the main judging event. Judges will only see
physical work if the entry makes the long-list based on its main digital deliverable.
Download labels for physical work from the entry site. Fill them in and attach a completed entry label to the
back or base of each object. Package together and attach a completed postage label to the package.

Scripts (PDF)

For radio ads.
If you have more than one script, upload each one as a separate PDF. Do not combine them all into one
document.
Use a clear font (eg Arial) and 12pt text.

For more information, visit www.dandad.org/studentawards
Or if you have any questions, email us at studentawards@dandad.org
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